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 “^ǁĂŐŐĞƌ ? ?ƵƌďĂŶǇŽƵƚŚĐƵůƚƵƌĞ ?ĐŽŶƐƵŵƉƚŝŽŶĂŶĚƐŽĐŝĂůƉŽƐŝƚŝŽŶŝŶŐ 
Sociological studies of youth culture have often focused on processes of social identification. Though 
ƐŽŵĞŽĨƚŚŝƐǁŽƌŬŚĂƐĞǆƉůŽƌĞĚƚŚĞŝŵƉŽƌƚĂŶĐĞŽĨĐŽŶƐƵŵƉƚŝŽŶǁŝƚŚŝŶǇŽƵŶŐƉĞŽƉůĞ ?ƐŝĚĞŶƚŝƚǇ
practices, much has foregrounded the effects of economic marginality and neglected the importance 
ŽĨ ‘ƌĂĐĞ ? ?dŚŝƐĂƌƚŝĐůĞĞǆƉůŽƌĞƐƚŚĞƌŽůĞŽĨĐůŽƚŚŝŶŐĂŶĚĞŵďŽĚŝĞĚĚŝƐƉŽƐŝƚŝŽŶƐ ?ƉŽƉƵůĂƌůǇƌĞĨĞƌƌĞĚƚŽ
ĂƐ “ƐǁĂŐŐĞƌ ? ?ǁŝƚŚŝŶƚŚĞǁĂǇƐƚŚĂƚǇŽƵŶŐƉĞŽƉůĞƉŽƐŝƚŝŽŶƚŚĞŵƐĞůǀĞƐŝŶƌĞůĂƚŝŽŶƚŽĞĂĐŚŽƚŚĞƌ ?
Drawing on field notes and focus group data with a predominantly Somali sample of teenage boys, in 
a Northern English city, this article elucidates the centrality of these seemingly mundane cultural 
ƐŝŐŶŝĨŝĞƌƐǁŝƚŚŝŶĞǀĞƌǇĚĂǇƉƌŽĐĞƐƐĞƐŽĨ ‘ƌĂĐŝĂů ?ĂŶĚĐůĂƐƐĞĚƉŽƐŝƚŝŽŶŝŶŐ ?/ŶĚoing so, the article seeks 
to extend contemporary studies of youth culture, consumption and identification by evidencing how 
marginalised young people simultaneously challenge and reaffirm their positioning, through the 
performance of stylized masculinity and swagger.    
Keywords: consumption, identification, everyday, positioning,  ‘race ?, Somali, swagger, youth culture 
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Introduction 
Investments in style play an important role in the everyday lives of young people. Sociological 
studies have suggested that increasingly, it is assemblages of goods, clothing and bodily dispositions 
that constitute the medium through which young people accrue social value and perform their 
production of similarity and difference (Dolby, 2010; Featherstone, 2007; Hamilton, 2011; Harvey et 
al., 2013). In England, much recent sociological writing about young people and consumer culture 
has focused on the looting that took place during the 2011 summer riots (Bauman, 2011; Casey, 
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2013; Miles, 2014; Moxon, 2011; Treadwell et al., 2013; Winlow and Hall, 2012). Approximately 
2,500 shops were looted in England between the 6th and the 10th of August 2011, costing up to an 
estimated £300m in insurance claims (Lewis et al., 2011). London, Birmingham, Liverpool, 
Manchester and Nottingham were the areas most affected and looting behaviour was 
disproportionately focused on stores containing high value electrical goods and sports fashion 
retailers like Footlocker and JD Sports (Briggs, 2012). The targeted nature of this looting provoked a 
number of critical sociological reflections about the allures of consumerism for young people 
(Bauman, 2011; Miles, 2014; Treadwell et al., 2013). Indeed, the looting of sports fashion retailers 
during this period of unrest demonstrated, in a profound way, the importance of consumer items 
such as clothing and footwear for many. However, in their focus on riotous behaviours these 
sociological reflections have largely neglected the salience of consumption in the mundane and 
everyday practices of young people. In fact, with some notable exceptions (Archer et al., 2007; 
Bennett, 1999a; 1999b; Hamilton, 2011; Harvey et al., 2013; Hockey et al., 2015; Nayak and Kehily, 
2014) little empirical research has focused on the everyday identity practices of young people in 
relation to cultural signifiers such as clothing and embodied dispositions. Those that do have largely 
ĨĂŝůĞĚƚŽĞǆĂŵŝŶĞƚŚĞǁĂǇƐƚŚĂƚǇŽƵŶŐƉĞŽƉůĞŶĞŐŽƚŝĂƚĞƚŚĞŝƌƐĂƌƚŽƌŝĂůŝĚĞŶƚŝƚǇ ‘in relation to one 
another [and] in terms of everyday ƉƌĂĐƚŝĐĞƐĂŶĚƉƌŽĐĞƐƐĞƐ ? ?ZŽďŝŶƐŽŶ ? ? ? ? ? P ? ? ? emphasis added). 
This article explores the role of clothing and embodied dispositions, popularly referred to as 
 “ƐǁĂŐŐĞƌ ?ǁŝƚŚŝŶƚŚĞǁĂǇƐƚŚĂƚǇŽƵŶŐƉĞŽƉůĞƉŽƐŝƚŝŽŶƚŚĞŵƐĞůǀĞƐŝŶƌĞůĂƚŝŽŶƚŽĞĂĐŚŽƚŚĞƌ ?^ǁĂŐŐĞƌ
is a popular term used within contemporary youth culture that refers to the performance of style, 
involving knowledge of what to wear and how to wear it (Harvey et al., 2013). Swagger is also closely 
associated with urban grime music and hip hop culture. Branded sportswear items such as hooded 
sweatshirts and trainers are staple features of this aesthetic. These garments are also often deemed 
ƚŽďĞƐŝŐŶŝĨŝĞƌƐŽĨĐƌŝŵŝŶĂůŝƚǇĂŶĚƚŚƌĞĂƚ ?ƚŚƌŽƵŐŚƚŚĞŝƌĂƐƐŽĐŝĂƚŝŽŶƐǁŝƚŚ “ƵŶŐŽǀĞƌŶĂďůĞ ?ǁŽƌŬŝŶŐ
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class and minority ethnic male youth (Archer et al., 2007). Swagger, therefore, is a performance and 
an aesthetic that can be seen to signify classed, gendered and racialized positions. 
Though much sociological research has considered the symbolic value of clothing within young 
ƉĞŽƉůĞ ?ƐŝĚĞŶƚŝƚǇƉƌĂĐƚŝĐĞƐ ?Archer et al., 2007; Bennett, 1999a; 1999b; Hamilton, 2011; Harvey et al., 
2013; Hebdige, 1979;  Hockey et al., 2015; Nayak and Kehily, 2014; Robinson, 2014; Treadwell et al., 
 ? ? ? ? ) ?ůĞƐƐŚĂƐĚŽŶĞƐŽŝŶƌĞůĂƚŝŽŶƚŽƐŽĐŝĂůƉŽƐŝƚŝŽŶŝŶŐĂůŽŶŐƚŚĞůŝŶĞƐŽĨ ‘ƌĂĐĞ ?ĂŶĚĐlass (Bhachu, 
2005; Miller, 2010; Nayak, 2005). Exceptions to this rule have tended to focus on the cultural 
significance of traditional racialized aesthetics such as the salwaar-kameez (Bhachu, 2005) or the sari 
(Miller, 2010) but these accounts do little to capture the role of contemporary aesthetics within the 
identity practices of minority ethnic and male youth. Using data from ethnographic research with a 
predominantly Somali sample of teenage boys, this article seeks to extend contemporary 
sociological writing on style, youth culture and identification (Archer, 2007; Bennett, 1999a; 1999b; 
Bhachu, 2005; Hamilton, 2011; Harvey et al., 2013; Miles, Cliff and Burr, 1998; Nayak, 2005) paying 
explicit attention to the ways that material and embodied signifiers factor in the construction of 
 ‘ƌĂĐŝĂů ?ĂŶĚĐůĂƐƐĞĚĚŝƐƚŝŶĐƚŝŽŶƐ ?dŚŝƐĂƌƚŝĐůĞĂůƐŽĂĚĚƐƚŽĂůŝŵŝƚĞĚďŽĚǇŽĨƐŽĐŝŽůŽŐŝĐĂůƌĞƐĞĂƌĐŚ
exploring the experiences of British Somali youth (Abdi, 2015; Phoenix, 2011; Valentine and Sporton; 
2009). Though, it should be noted that existing studies have reported on similar identity based 
consumption practices amongst adolescent males and females from other ethnic backgrounds 
(Hamilton, 2011; Harvey et al., 2013; Nayak and Kehily, 2014). 
Despite the established nature of the UK Somali population, Somalis remain a minority group about 
which little is known. Though it is difficult to accurately calculate the size of immigrant populations, 
it has been estimated that to date over 100,000 Somalis live in the UK (ONS, 2013). In fact, the 
numbers are likely to be much larger because this estimate does not include those who identify as 
Somali but were born inside the UK. Patterns of Somali migration into the UK have existed since the 
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late 19th century. However the UK Somali population increased substantially in the 1990s, following 
the outbreak of the Somali civil war (ONS, 2013).  
The recent migration history of many UK Somalis has implications for their economic status. The 
New Policy Institute reported that, in 2011, 56% of Somali born men and over 75% of Somali born 
women living in London lacked paid work (Aldridge et al., 2013). These unusually high figures are 
indicative of the fact that the majority of Somalis in the UK will have arrived fleeing violence and 
persecution rather than through labour migration channels. Research in London and Manchester has 
also found that recently arrived Somalis tend to have fewer social connections than other ethnic 
groups alongside fearing racial and Islamophobic harassment, whereas younger Somalis, raised in 
the UK, are more likely than their parents to mix with people from different ethnic backgrounds 
(Hudson et al., 2007). These data suggests that though the experiences of first and second 
generation Somalis differ, Somalis largely inhabit a socially and economically marginalised position 
within UK society.  
This article begins with an outline of the conceptual framework, detailing some of the key 
sociological liteƌĂƚƵƌĞŽŶ ‘ƉŽƐŝƚŝŽŶŝŶŐ ? ?van Langenhove and Harré, 1999; Phoenix, 2005) and 
 ‘racialization ? ?Alexander and Knowles, 2005; Jenkins, 2008; Nayak, 2005). This is followed by an 
overview of relevant sociological writing on style, similarity and difference in contemporary youth 
culture. The article then details the study, illustrating the research sites and methods. The main part 
of the article reports on the empirical data, collected from focus groups and field notes. Finally, the 
article concludes with recommendations to extend sociological studies of youth culture in order to 
better understand the processes by which marginalised young people actively manage their social 
positioning, acknowledging the centrality of consumption within these practices. 
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Theorising positioning and racialization  
Positioning is an increasingly popular theoretical approach within sociological studies of 
identification (van Langenhove and Harré, 1999; Phoenix, 2005). It also departs from conventional 
ŶŽƚŝŽŶƐŽĨ ‘KƚŚĞƌŝŶŐ ?ĞŵƉůŽǇĞĚǁŝthin sociological studies of poverty to explain the positioning of 
 ‘ƚŚĞƉŽŽƌ ?ďǇƚŚĞ ‘ŶŽŶ-ƉŽŽƌ ?ĂƐƉĂƐƐŝǀĞĂŶĚstigmatised objects (Chase and Walker, 2012; Lister, 
2004). Rather, positioning is a way of understanding identification which focuses on the role of 
discursive practices in the production of similarity and difference, acknowledging the simultaneity of 
identification and categorisation within these processes (Jenkins, 2008). As Goffman (1969) has 
ƉŽŝŶƚĞĚŽƵƚ ?ǁŚĞŶŝŶĚŝǀŝĚƵĂůƐĞŶƚĞƌĞĂĐŚŽƚŚĞƌ ?ƐƉƌĞsence they commonly seek to acquire 
information about each other, or bring into play information already possessed. That is, they 
simultaneously position themselves in relation to one another by drawing on and interpreting 
information given and information given off (Goffman, 1969; van Langenhove and Harré, 1999). The 
ĐůƵĞƐƚŚĂƚǁĞƌĞůǇŽŶƚŽĚŽƚŚŝƐŝŶĐůƵĚĞ ‘ĞŵďŽĚŝŵĞŶƚ ?ĐůŽƚŚŝŶŐ ?ůĂŶŐƵĂŐĞ ?ĂŶƐǁĞƌƐƚŽƋƵĞƐƚŝŽŶƐ ?
ŝŶĐŝĚĞŶƚĂůŽƌĂĐĐŝĚĞŶƚĂůĚŝƐĐůŽƐƵƌĞƐŽĨŝŶĨŽƌŵĂƚŝŽŶ ?ĂŶĚŝŶĨŽƌŵĂƚŝŽŶĨƌŽŵƚŚŝƌĚƉĂƌƚŝĞƐ ? ?:ĞŶŬŝŶs, 2008: 
26).  
ĐĐŽƌĚŝŶŐƚŽWŚŽĞŶŝǆ ? ? ? ? ? P ? ? ? ) ‘racialization and positioning are complimentary and mutually 
reinforcing theoretical concepts in that racialization ĐĂŶďĞƐĞĞŶĂƐƉŽƐŝƚŝŽŶŝŶŐŝŶƌĞůĂƚŝŽŶƚŽƌĂĐĞ ? ?
dŚŝƐĂƌƚŝĐůĞƵŶĚĞƌƐƚĂŶĚƐ ‘ƌĂĐĞ ?ĂƐĂĐŽŶƚĞƐƚĞĚĂŶĚƐŚŝĨƚŝŶŐ ‘system of social meanings and cultural 
ĐůĂƐƐŝĨŝĐĂƚŝŽŶƐ ? ?ůĞǆĂŶĚĞƌĂŶĚ<ŶŽǁůĞƐ ? ? ? ? ? P ? ? ) ?dŚŝƐƐƚĂŶĐĞĐŚĂůůĞŶŐĞƐŽƵƚĚĂƚĞĚŶŽƚŝŽŶƐŽĨ ‘ƌĂĐĞ ?
ĂƐĂŶŽďũĞĐƚŝǀĞĐŽŶĚŝƚŝŽŶďǇĨŽĐƵƐŝŶŐŽŶƚŚĞ ‘ƉƌŽĐĞƐƐƵĂůĂŶĚƌĞůĂƚŝŽŶĂůĐŚĂƌĂĐƚĞƌŽĨƌĂĐŝĂůŝĚĞŶƚŝƚǇ ?
(Winant, 2000: 185). Racialization ?ƚŚĞƌĞĨŽƌĞ ?ƌĞůĂƚĞƐƚŽƚŚĞǁĂǇƐŝŶǁŚŝĐŚŝĚĞĂƐĂďŽƵƚ ‘ƌĂĐĞ ?ĂƌĞ
ĂƚƚƌŝďƵƚĞĚ ?ƌĞĐŽŐŶŝƐŝŶŐƚŚĂƚǁŚĂƚďĞĐŽŵĞƐŬŶŽǁŶĂƐ ‘ƌĂĐĞ ?ŝƐĐŽŶƐƚƌƵĐƚĞĚŽƵƚŽĨƚŚĞ ‘ƉĂƌƚŝĐƵůĂƌǁĂǇƐ
ŝŶǁŚŝĐŚƉĞŽƉůĞĂƌĞĐůĂƐƐŝĨŝĞĚĂŶĚƐĞĞŶ ? ?DƵƌũŝĂŶd Solomos, 2005: 8). Indeed, whilst there is no way 
ƚŽŽďũĞĐƚŝǀĞůǇĐůĂƐƐŝĨǇŐƌŽƵƉƐĂĐĐŽƌĚŝŶŐƚŽ ‘ƌĂĐŝĂů ?ĐŚĂƌĂĐƚĞƌŝƐƚŝĐƐ ?ƚŚĞƉŽƐŝƚŝŽŶŝŶŐŶĂƌƌĂƚŝǀĞƐƚŚĂƚƚŚŝƐ
ĂƌƚŝĐůĞŐŽĞƐŽŶƚŽĞǆƉůŽƌĞŚĂǀĞĐůĞĂƌůǇ ‘ƌĂĐŝĂů ?ĂŶĚĐůĂƐƐĞĚĐŽŵƉŽŶĞŶƚƐ ? ‘ZĂĐĞ ? ?ŚĞƌĞďǇ ?ĐĂŶďĞ
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understood as socially constructed and reproduced through narrative and interpretive processes of 
ƐŽĐŝĂůƉŽƐŝƚŝŽŶŝŶŐ ?Žƌ ‘racialization ? ? 
Studies of racialization have usefully captured the processes by which cultural attributes, like music 
and clothing, caŶĐŽŵĞƚŽƐŝŐŶŝĨǇ ‘ƌĂĐŝĂů ?ŝĚĞŶƚŝƚŝĞƐ ?EĂǇĂŬ ?Ɛ ? ? ? ? ? )ĞƚŚŶŽŐƌĂƉŚŝĐǁŽƌŬǁŝƚŚracialized 
ŵĂƐĐƵůŝŶĞƐƵďĐƵůƚƵƌĞƐŝŶǀŽůǀĞĚŝŶƚĞƌǀŝĞǁŝŶŐŵŝǆĞĚŚĞƌŝƚĂŐĞŵĞŵďĞƌƐŽĨĂƌĂĐŝƐƚ ‘^ŬŝŶŚĞĂĚ ?ŐƌŽƵƉ
ǁŚŽƐƉŽŬĞĂƚůĞŶŐƚŚĂďŽƵƚŚĂǀŝŶŐƚŽ ‘ǁŚŝƚĞŶ ?ƚŚĞŝƌĚƌĞƐƐƚǇůĞ ?ůĂŶŐƵĂŐĞĂŶĚďŽĚŝůǇĐŽŵƉŽƌƚŵĞŶƚŝŶ
order to fit in with their white peers. As part of the same study Nayak also interviewed white 
ŵĞŵďĞƌƐŽĨĂ ‘-ŽǇ ?ƉĞĞƌŐƌŽƵƉǁŚŽǁĞƌĞŚĞĂǀŝůǇŝŶĨůƵĞŶĐĞĚďǇďĂƐŬĞƚďĂůůĂŶĚŚŝƉ-hop culture. 
These respondents dressed in loose fitting streetwear in order to position themselves alongside their 
black sporting heroes. Ethnographic work has also demonstrated the contested nature of racialized 
identity performance. In a study of white hip hop enthusiasts Bennett (1999b: 12) observed how his 
ƌĞƐƉŽŶĚĞŶƚƐ ?ǁŚŽ ‘ĚƌĞƐƐĞĚŝŶƚǇƉŝĐĂůĨƌŝĐĂŶ-ŵĞƌŝĐĂŶŚŝƉŚŽƉƐƚǇůĞ ? ?ǁĞƌĞƐƵďũĞĐƚto various taunts 
ůŝŬĞ ‘ǁŝŐŐĞƌ ?ĂƐƚŚĞǇŵĂĚĞƚŚĞŝƌǁĂǇƚŚƌŽƵŐŚĐĞŶƚƌĂůEĞǁĐĂƐƚůĞ ?/ŶďŽƚŚƐƚƵĚŝĞƐ ?ƚŚĞƐƵďũĞĐƚƐƵƐĞĚ
clothing and embodied practices to present themselves according to racialized narratives about the 
ĂƉƉĞĂƌĂŶĐĞĂŶĚďĞŚĂǀŝŽƵƌƐŽĨ ‘ƌĂĐŝĂů ?Őƌoups. Drawing on the work of relevant identity theorists 
(Goffman; 1969; Jenkins, 2008; Nayak, 2005; Phoenix, 2005) this article adopts a conceptual 
framework that incorporates the language of positioning in order to explain the centrality of clothing 
and ĞŵďŽĚŝĞĚĚŝƐƉŽƐŝƚŝŽŶƐǁŝƚŚŝŶƚŚĞĐŽŶƐƚƌƵĐƚŝŽŶĂŶĚŝŶƚĞƌƉƌĞƚĂƚŝŽŶŽĨ ‘ƌĂĐŝĂů ?ĂŶĚĐůĂƐƐĞĚ
identities.  
Style, similarity and difference 
^ŽĐŝŽůŽŐŝĐĂůƐƚƵĚŝĞƐŚĂǀĞĚĞƚĂŝůĞĚƚŚĞŝŶƚĞƌƐĞĐƚŝŽŶŽĨ ‘ƌĂĐĞ ? ?ĐůĂƐƐĂŶĚŐĞŶĚĞƌŝŶƚŚĞĨŽƌŵĂƚŝŽŶĂŶĚ
performance of youth identities (Bennett, 1999; 2005; Hollingworth, 2015). However, attempts to 
ƚŚĞŽƌŝƐĞƚŚĞŽƉĞƌĂƚŝŽŶŽĨƐƚǇůĞǁŝƚŚŝŶǇŽƵŶŐƉĞŽƉůĞ ?ƐĞǀĞƌǇĚĂǇůŝǀĞƐŚĂǀĞůĂƌŐĞůǇĨŽƌĞŐƌŽƵŶĚĞĚƚŚĞ
ĞĨĨĞĐƚƐŽĨĞĐŽŶŽŵŝĐŵĂƌŐŝŶĂůŝƚǇ ?ƌĐŚĞƌĞƚĂů ?Ɛ ? ? ? ? ? P ?   )ƌĞƐĞĂƌĐŚĞǆƉůŽƌĞƐŚŽǁ working class 
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ǇŽƵƚŚĂĐƚŝǀĞůǇĐŽŶƐƚƌƵĐƚ ‘ĐŽůůĞĐƚŝǀĞ ?ĐůĂƐƐĞĚ )ŝĚĞŶƚŝƚŝĞƐ ?ĐƌĞĂƚŝŶŐĚŝƐƚŝŶĐƚŝŽŶƐďĞƚǁĞĞŶ ‘ƵƐ ?ĂŶĚ ‘ƚŚĞŵ ? )
ƚŚƌŽƵŐŚƚŚĞŝƌĐŽŶƐƵŵƉƚŝŽŶŽĨƉĂƌƚŝĐƵůĂƌ ?ƐƉŽƌƚƐǁĞĂƌ )ďƌĂŶĚƐ ?ůŝŬĞEŝŬĞ ?,ĂŵŝůƚŽŶ ?Ɛ ? ? ? ? ? )ƌĞƐĞĂƌĐŚ
with low-income families has since demonstrated the paradoxical effects of working-class 
consumption. In this research young people emphasised the importance of designer sports clothing 
ĨŽƌ ‘ĨŝƚƚŝŶŐŝŶ ?ĂƚƐĐŚŽŽůĚĞƐƉŝƚĞƚŚĞĨĂĐƚƚŚĂƚǁĞĂƌŝŶŐƚŚŝƐĐůŽƚŚŝŶŐƌĞƉƌŽĚƵĐĞĚĐůĂƐƐĞĚ ‘ĐŚĂǀ ?
stereotypes. Reporting on the role of consumption in the lives of British teenagers Isaksen and Roper 
(2012) found that young people from low income households were particularly effected by the 
stigmatising ĐŽŶƐĞƋƵĞŶĐĞƐŽĨĨĂŝůŝŶŐƚŽ ‘ŬĞĞƉƵƉ ?ǁŝƚŚĐŽŶƐƵŵƉƚŝŽŶƚƌĞŶds. More recently, in their 
research with young men and teenage mothers from lower working-class backgrounds Nayak and 
Kehily (2014) explored the management of social class stigma, elucidating the ways that markers of 
class disparagement, like clothing, can be re-evaluated and coded as positive within local youth 
circuits. Though these studies offer useful contributions to the sociology of youth culture, gender 
and class, they are conspicuous in their failure to engage with other salient markers of similarity and 
ĚŝĨĨĞƌĞŶĐĞ ?ůŝŬĞ ‘ƌĂĐĞ ? ? 
Hollingworth (2015) ŚĂƐĞǆƉůŽƌĞĚƚŚĞŝŶƚĞƌƐĞĐƚŝŽŶŽĨƐŽĐŝĂůĐůĂƐƐ ?ŐĞŶĚĞƌĂŶĚ ‘ƌĂĐĞ ?ǁŝƚŚŝŶ
contemporary youth formations. Analysing her study of youth friendships in London schools 
,ŽůůŝŶŐǁŽƌƚŚ ? ? ? ? ? P ? ? ? ? )ĂƌŐƵĞĚƚŚĂƚ ‘not only do structures of class, race and gender still constrain 
ǇŽƵŶŐƉĞŽƉůĞ ?ƐĂĨĨŝůŝĂƚŝŽŶƐĂŶĚŝĚĞŶƚŝĨŝĐĂƚŝŽŶƐ ?ďƵƚƐƵďĐƵůƚ ƌĞƐƉůĂǇĂƌŽůĞŝŶƌĞ-enforcing these very 
ƐƚƌƵĐƚƵƌĞƐ ? ?ƚŚƌŽƵŐŚƚŚĞƉĞƌĨŽƌŵĂŶĐĞĂŶĚƌĞĂĚŝŶŐŽĨǀĂƌŝŽƵƐĐĂƉŝƚĂůƐ ?/ŶĚĞĞĚ ?Dolby (2010) has 
suggested that for young people tastes are frequently part of a larger pattern of often racialized 
youth culture. In fact, the performance of racialized masculinity has longstanding associations with 
signifiers of taste, like clothing. This is illuƐƚƌĂƚĞĚďǇůĞǆĂŶĚĞƌ ?Ɛ ? ? ? ? ? P ? ? )ĞǆĂŵŝŶĂƚŝŽŶŽĨ ‘ďůĂĐŬ
ŵĂƐĐƵůŝŶŝƚǇ ?ǁŚŝĐŚĚĞŵŽŶƐƚƌĂƚĞƐƚŚĞƉƌŽĐĞƐƐĞƐďǇǁŚŝĐŚracialized ŝĚĞŶƚŝƚŝĞƐĂƌĞ ‘ďŽƚŚŵĂŝŶƚĂŝŶĞĚ
ĂŶĚŵĂĚĞŵŽƌĞĨůĞǆŝďůĞƚŚƌŽƵŐŚƚŚĞƵƐĞŽĨƐǇŵďŽůŝĐďŽƵŶĚĂƌǇŵĂƌŬĞƌƐ ?ƐƵĐŚĂƐĚƌĞƐƐ ? ?see also 
Lamont and Molinár, 2001). 
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This article seeks to extend this existing work, by empirically demonstrating the ways in which a 
ŐƌŽƵƉŽĨŵŽƐƚůǇ^ŽŵĂůŝƚĞĞŶƐƉŽƐŝƚŝŽŶĞĚƚŚĞŵƐĞůǀĞƐŝŶƌĞůĂƚŝŽŶƚŽ ‘KƚŚĞƌƐ ? ?ĂůŽŶŐƚŚĞůŝŶĞƐŽĨ ‘ƌĂĐĞ ?
and class. Acknowledging the centrality of consumption within these practices the article also seeks 
to show how, from an otherwise marginalised position, these respondents actively generated as 
much value as possible through the construction and performance racialized masculinity, or swagger. 
The next section outlines the research setting and the methods used to generate the data used in 
the analysis.      
The study 
The data presented in this article are taken from a broader ethnographic study that sought to 
investigate the everyday experiences of marginalised young people from minority ethnic 
backgrounds. Fieldwork took place between 2010 and 2013 and was located in and around two 
youth clubs and a homework club in Maple and Meadow, two areas of Forgefield, a post-industrial 
northern cityi. Maple and Meadow are ranked amongst the 20% most deprived neighbourhoods in 
ŶŐůĂŶĚ ?KE^ ? ? ? ? ? ) ?ŽƚŚǁĞƌĞƉĞƌĐĞŝǀĞĚůŽĐĂůůǇĂƐ ‘ƌŝƐŬǇ ?ƉůĂĐĞƐƚŽǁĂůŬƚŚƌŽƵŐŚĂƚŶŝŐŚƚĂŶĚ
DĂƉůĞ ?ŝŶƉĂƌƚŝĐƵůĂƌ ?ǁĂƐŬŶŽǁŶĨŽƌŝƚƐ^ŽŵĂůŝĐŽŵŵƵŶŝƚǇĂŶĚƚŚĞƉƌĞƐĞŶĐĞŽĨ ‘^ŽŵĂůŝŐĂŶŐƐ ?ii. At the 
time of the research Maple was subject to Home Office visits that aimed to develop discourses 
between youth workers, local residents and policymakers, with aim of tackling this perceived 
problem. 
 
The youth clubs and the homework club took place in community centres situated centrally in both 
Maple and Meadow. The homework club ran twice weekly, on Monday and Thursday nights, offering 
free homework support with IT facilities. The Maple and Meadow youth clubs held weekly sessions 
(on Friday and Wednesday nights, respectively) delivering a basic youth offer with table tennis, pool, 
table football and IT facilities. Despite being open-access, these youth services were principally 
attended by Somali teenagers (aged 13  W 19) from the adjacent housing blocks.  
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Fieldwork amounted to a minimum of four evenings of voluntary youth work per week, until 2012, 
when funding cuts forced the Meadow youth club to close and the Maple Homework club to cancel 
its Monday night sessions. This reduced the fieldwork to two evenings per week. Data were 
collected overtly using a range of methods including informal group discussions (about topics such as 
clothing, music, sport, education and friendships), participant observation and focus groups, with 
ĨŝĞůĚŶŽƚĞƐĐŽŵƉĞƚĞĚĚĂŝůǇĂƐ ‘ĂƌƵŶŶŝŶŐůŽŐ ? ?:ĂĐŬƐŽŶ ? ? ? ? ? P ? ) ?WĂƌƚŝĐŝƉĂƚŝŶŐĂƐĂǇŽƵƚŚǁŽƌŬĞƌ
throughout this fieldwork enabled both the development of rapport and the arrival at a detailed 
understanding of the everyday concerns and practices of the subjects (Alder and Alder, 1987). 
However, this is not to deny the presence of methodological drawbacks and complexities. For 
example, there were topics, such as drug dealing, that some respondents avoided discussing with 
ǇŽƵƚŚǁŽƌŬĞƌƐĚƵĞƚŽƚŚĞǁŽƌŬĞƌƐ ?ĂƐƐŽĐŝĂƚŝŽŶǁŝƚŚŵĞŵďĞƌƐŽĨƚŚĞůŽĐĂůcommunity, like parentsiii.     
 
Following six months of participant observation a convenience sample of young people from the 
youth clubs (Maple [n=6] and Meadow [n=4]) were approached by the researcher and invited to 
participate in focus groups (see table 1). Focus groups took place during youth club sessions, in quiet 
ƌŽŽŵƐ ?ĂŶĚĂŝŵĞĚƚŽĐĂƉƚƵƌĞƌĞƐƉŽŶĚĞŶƚƐ ?ĞǆƉĞƌŝĞŶĐĞƐŽĨŐƌŽǁŝŶŐƵƉŝŶDĂƉůĞĂŶĚDĞĂĚŽǁ ?
ŽŶǀĞƌƐĂƚŝŽŶƐǁĞƌĞůŽŽƐĞůǇƐƚƌƵĐƚƵƌĞĚĂŶĚŽƉĞŶĞĚǁŝƚŚƚŚĞƋƵĞƐƚŝŽŶ “ƚĞůůŵĞĂďŽƵƚǇŽƵƌĂƌĞĂ ? ?
Follow up questions were then derived from responses and respondents were encouraged by the 
ƌĞƐĞĂƌĐŚĞƌƚŽĐŽŵŵĞŶƚŽŶĞĂĐŚŽƚŚĞƌ ?ƐŽƉŝŶŝŽŶƐĂŶĚŝĚĞĂƐ ?ZĞĐŽŐŶŝƐŝŶŐƚŚĂƚƚŚŝƐĚĞƐŝŐŶƌĂŝƐĞƐ
questions in terms of transparency and precision for focus group research (Cry, 2015) it is also 
important to state that the approach served several purposes, not least in terms of prioritising the 
ƌĞƐƉŽŶĚĞŶƚƐ ? ‘ŚŝĞƌĂƌĐŚǇŽĨŝŵƉŽƌƚĂŶĐĞ ? ?ƵƐŝŶŐtheir language, concepts and frameworks for 
understanding the world (Kitzinger, 1994). Both groups reflected with consistency on their 
frustrations about the reputations associated with the areas they lived, before going on to discuss 
the ways in which being from Maple or Meadow influenced their identity practices, including a sense 
10 
 
of feeling cƌŝŵŝŶĂůŝƐĞĚďǇ ‘KƚŚĞƌƐ ?ĂůŽŶŐƐŝĚĞƚŚĞŝƌĞǆƉƌĞƐƐŝŽŶŽĨĂƉĂƌƚŝĐƵůĂƌƉĞƌĨŽƌŵĂŶĐĞŽĨƐĞůĨ ?
achieved through dress, bodily comportment and swagger. These data were later augmented by a 
follow up focus group, convened with the same Maple respondents. This time the discussion was 
ŽƉĞŶĞĚǁŝƚŚƚŚĞƋƵĞƐƚŝŽŶ “ƚĂůŬŵĞƚŚƌŽƵŐŚǁŚĂƚǇŽƵĂƌĞǁĞĂƌŝŶŐ ? ?A parallel follow up could not 
take place in Meadow due to the closure of the youth club.    
 
 
Insert table 1 
 
Conversations were recorded and transcribed by the researcher. Those transcripts were reviewed 
line for line and coded using an open coding technique. Coded data were then organised 
ƚŚĞŵĂƚŝĐĂůůǇ ?ĂůŽŶŐƐŝĚĞĨŝĞůĚŶŽƚĞƐĂŶĚƌĞůĞǀĂŶƚĨŝĞůĚǁŽƌŬ ‘ĞƉŝƐŽĚĞƐ ? ?ŵĞƌƐŽŶĞƚĂů ? ? ? ? ? ? ) ?dŚŝƐ
generated three areas of analytical interest: designer brands and boundary making; swagger and 
authenticity; and, popularity. I now discuss these findings in turn. 
 
Designer brands and boundary making 
The symbolic value of designer brands for adolescent group affiliation and the achievement of social 
ƐƚĂƚƵƐŝƐǁĞůůĚŽĐƵŵĞŶƚĞĚ ?,ĂƌǀĞǇĞƚĂů ? ? ? ? ? ? ?,ĂŵŝůƚŽŶ ? ? ? ? ? ?/ƐĂŬƐĞŶ ?ZŽƉĞƌ ? ? ? ? ? ) ?ŶĚĞƌƐŽŶ ?Ɛ
(2000: 73) ethnographic work with Philadelphia youth has ƐƵŐŐĞƐƚĞĚƚŚĂƚĨŽƌǇŽƵŶŐƉĞŽƉůĞ ? ‘ƚŽďĞ
ƌĞƐƉĞĐƚĞĚ ?ŝƚŝƐǀŝƚĂůƚŽŚĂǀĞƚŚĞƌŝŐŚƚůŽŽŬ ? ?,ĂŵŝůƚŽŶ ?Ɛ ? ? ? ? ? )ǁŽƌŬǁŝƚŚůŽǁ-income families in 
EŽƌƚŚĞƌŶ/ƌĞůĂŶĚŚĂƐĂůƐŽƐŚŽǁŶƚŚĂƚĂĐĐĞƐƐƚŽƚŚĞ ‘ƌŝŐŚƚďƌĂŶĚƐ ?ĐĂŶĨƵŶĐƚŝŽŶĂƐĂĐŽƉŝŶŐ
mechanism for otherwise socially excluded young people. Nike, Adidas, Ralph Lauren Polo, Stone 
Island, Luke, Armani, Gucci and Giuseppe were all popular brands, worn by many of the teenage 
ďŽǇƐǁŚŽĨƌĞƋƵĞŶƚĞĚƚŚĞǇŽƵƚŚĐůƵďƐ ?&ŽƌƚŚĞǇŽƵŶŐƉĞŽƉůĞŝŶƚŚŝƐƐƚƵĚǇŚĂǀŝŶŐ ‘ƚŚĞƌŝŐŚƚůŽŽŬ ?ǁĂƐ
a matter of importance upon which great resource and effort was placed. Designer goods were 
acquired by a variety of means including hand downs from older siblings or peers and gifts from 
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family members at religious celebrations, like Eid. Respondents also raised money to purchase 
ĐůŽƚŚŝŶŐŝŶĚĞƉĞŶĚĞŶƚůǇ ?ĞŝƚŚĞƌďǇ “ŚƵƐƚůŝŶŐ ? ?ďƵůŬďƵǇŝŶŐĂŶĚƚŚĞŶƐĞůůŝŶŐ )ĐŚŽĐŽůĂƚĞĂŶĚƐǁĞĞƚƐĂƚ
ƐĐŚŽŽů ?ǁŽƌŬŝŶŐƉĂƌƚƚŝŵĞũŽďƐ ?Žƌ “ǁŽƌŬŝŶŐŽŶƚŚĞƌŽĂĚƐ ? ?ĚĞůŝǀĞƌŝŶŐŽƌƐĞůůŝŶŐĚƌƵŐƐůŝŬĞĐĂŶŶĂďŝƐ ?
crack cocaine and heroin). dŚŽƵŐŚ “ǁŽƌŬŝŶŐŽŶƚŚĞƌŽĂĚƐ ? was by far the most financially lucrative 
occupation available to these young people, most were still able to acquire some designer goods by 
the lawful means described.   
Indeed, throughout fieldwork the importance of pƌĞƐĞŶƚŝŶŐƚŚĞ ‘ƌŝŐŚƚůŽŽŬ ?ǁĂƐĞǀŝĚĞŶĐĞĚ ?ĂƚůĞĂƐƚŝŶ
part, by the consequences of failing to do so. This is illustrated by the story of Laiq, depicted in the 
following fieldnote: 
Laiq arrived at the Maple youth club around 19.00. He was wearing his work experience 
uniform; black shoes, smart trousers and a black polo shirt, with a green company logo. 
Amused, Ceclo and Killa were quick to joke that Laiq had only attended the session in uniform 
because he could not afford any more fashionable clothing. Ceclo (becoming animated at this 
point) went on to tease Laiq, loudly recounting a story about a t-shirt he had worn 
throughout the previous summer. When the days grew warmer and the group took to 
wearing vests and sleeveless basketball jerseys, Laiq (without the resources to buy a vest) 
had cut the sleeves off his t-shirt and attempted to pass it off as a new vest. The alteration 
ĨŽŽůĞĚŶŽďŽĚǇĂŶĚĨŽƌŵĞĚƚŚĞďĂƐŝƐĨŽƌĂƐƚŽƌǇƚŚĂƚǁĂƐŽĨƚĞŶƌĞƚŽůĚĂƚ>ĂŝƋ ?ƐĞǆƉĞŶƐĞ ? 
Across the data respondents took pride in the fact that young people from Maple and Meadow were 
recognised by their peers for being distinctly stylish and streetwise. During the focus groups Zannoti 
ƉŽŝŶƚĞĚŽƵƚƚŚĂƚƉĞŽƉůĞĨƌŽŵDĞĂĚŽǁǁŽƌĞ “ĞǆƉĞŶƐŝǀĞƚƌĂĐŬƐƵŝƚƐ ?ĂŶĚ,ĂůŝŵŽĂĐŬŶŽǁůĞĚŐĞĚƚŚĂƚ
people frŽŵDĂƉůĞ “ǁĞĂƌEŝŬĞƐŚŽĞƐ ? ?Respondents also commented on the utility of designer 
brands for achieving popularity in school and distinguishing between groups. This is articulated in 
the following exchange: 
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Killa: I think you get popular by the way that you dress. So say in school yeah, whoever 
comes with the freshest crepsiv yeah, obviously everyone would chill with him. 
^ĂĞĞĚ PzĞĂŚǇŽƵĐĂŶŵĂŬĞĨƌŝĞŶĚƐĨƌŽŵƚŚĞǁĂǇƚŚĂƚǇŽƵĚƌĞƐ ?ĞĐĂƵƐĞƚŚĞƌĞ ?ƐƐŽŵĞŐƵǇƐ
ĂƌŽƵŶĚŵǇƐĐŚŽŽůƚŚĂƚ/ ?ĚŶŽƚƐĞĞŶďĞĨŽƌĞ ?ĂŶĚƚŚĞǇ were wearing nice trainers and I was 
ůŝŬĞ “zŽǇŽǇŽƵ ?ǀĞŐŽƚƐŽŵĞŶŝĐĞĚƌĞƐƐƐĞŶƐĞ ?ǁŚĞƌĞĚŝĚǇŽƵŐĞƚƚŚŝƐĂŶĚƚŚĂƚĨƌŽŵ ? ? 
<ŝůůĂ PdŚŝƐĐŽŵĞƐďĂĐŬƚŽďƌĂŶĚƐĂƐǁĞůů ?WĞŽƉůĞ ?ŽďǀŝŽƵƐůǇƐŽŵĞŶŽƌŵĂůƉĞŽƉůĞĚŽŶ ?ƚŬŶŽǁ
about the designer brands, like the big ones like Fendi and that. But a person who does 
ŬŶŽǁĂďŽƵƚŝƚ ?ĂŶĚĂƉĞƌƐŽŶǁŚŽ ?ƐǁĞĂƌŝŶŐŝƚ ?ƚŚĞǇŽďǀŝŽƵƐůǇƌĞĐŽŐŶŝƐĞĞĂĐŚŽƚŚĞƌ ?ZĞĂů
recognise real. 
ŶŝŶƚĞƌĞƐƚŝŶŐĨĞĂƚƵƌĞŽĨ^ĂĞĞĚĂŶĚ<ŝůůĂ ?ƐĚŝƐĐƵƐƐŝŽŶŝƐƚŚĞĞŵƉŚĂƐŝƐƉůĂĐĞĚŽŶƚŚĞŝƌŬŶŽǁůĞĚŐĞŽĨ
high-end designer brands, like Fendi. This consumer knowledge was mobilised as a means of 
ƉŽƐŝƚŝŽŶŝŶŐƚŚĞŐƌŽƵƉƐƚŚĞǇĚĞĨŝŶĞĚĂƐ ‘ŶŽƌŵĂů ?Žƌ ‘ƌĞĂů ? ?ĞĐŬĞƌ ?Ɛ ? ? ? ? ? )ĂŶĂůǇƐŝƐŽĨĚĞǀŝĂŶƚŐƌŽƵƉ
culture illustrated the processes by which Jazz musicians positioned themselves against outsiders or 
 ‘ƐƋƵĂƌĞƐ ? ?,ĞƌĞ ?ĞǀĞƌǇ ‘ŝƚĞŵŽĨĚƌĞƐƐ ?ƐƉĞĞĐŚĂŶĚďĞŚĂǀŝŽƵƌ ?ǁŚŝĐŚĚŝĨĨĞƌĞĚĨƌŽŵƚŚĂƚŽĨƚŚĞŵƵƐŝĐŝĂŶ
ǁĂƐƚĂŬĞŶĂƐĞǀŝĚĞŶĐĞŽĨƚŚĞ ‘ƐƋƵĂƌĞƐ ?ŝŐŶŽƌĂŶĐĞŽĨƚŚĞĐƵůƚƵƌĞŽĨƚŚĞĚĞǀŝĂŶƚŐƌŽƵƉ ?ĞĐŬĞƌ ? ? ? ? ? P
90). In the extract abovĞ ?^ĂĞĞĚĂŶĚ<ŝůůĂĂƌƚŝĐƵůĂƚĞĂƐŝŵŝůĂƌƉƌŽĐĞƐƐ ?ǁŚĞƌĞ ‘ŶŽƌŵĂů ?ƉĞŽƉůĞ ?ǁŚŽ
ǁĞƌĞĂůƐŽŝŵĂŐŝŶĞĚĂƐ ‘ǁŚŝƚĞ ? ?ĂƌĞƉŽƐŝƚŝŽŶĞĚĂƐƵŶĂďůĞƚŽŝŶƚĞƌƉƌĞƚƚŚĞƐǇŵďŽůŝĐǀĂůƵĞŽĨŚŝŐŚĞŶĚ
ĚĞƐŝŐŶĞƌďƌĂŶĚƐ ?ǇƌĞĨĞƌƌŝŶŐƚŽƚŚĞŵƐĞůǀĞƐĂƐ ‘ƌĞĂů ?^ĂĞĞĚĂŶĚ<ŝůůĂĂůƐŽƉŽƐŝƚion themselves as 
authentic ambassadors of their peer group, identifiable through their consumption of expensive 
goods and their presentation of stylized black masculinity (Alexander, 1996). Indeed, the implicit 
ŽƉĞƌĂƚŝŽŶŽĨ ‘ƌĂĐĞ ?ǁŝƚŚŝŶƚŚĞƐĞƉŽƐŝƚŝŽŶŝŶŐ ŶĂƌƌĂƚŝǀĞƐǁĂƐĚĞŵŽŶƐƚƌĂƚĞĚĨƵƌƚŚĞƌďǇƚŚĞŐƌŽƵƉƐ ?
comments on branding, class and place: 
/ŶƚĞƌǀŝĞǁĞƌ PzŽƵĚŽŶ ?ƚƐĞĞ'ƵĐĐŝĂŶĚ&ĞŶĚŝŝŶůŝŬĞ ?KĂŬƌŝĚŐĞ ?ĂŶĂĨĨůƵĞŶƚĂŶĚƉƌĞĚŽŵŝŶĂŶƚůǇ
 ‘ǁŚŝƚĞ ?ĂƌĞĂ ) ? 
13 
 
,ĂůŝŵŽ PzĞĂŚďƵƚ'ƵĐĐŝĂŶĚ&ĞŶĚŝ ?ǁĞ ?ǀĞƚŽŽŬŝƚŽĨĨƚŚĞƌŝĐŚƉĞŽƉůĞ ?tĞ ?ǀĞƚŽŽŬŝƚŽĨĨƚŚĞ
rich people. 
ĞĐůŽ PƵƚƚŚĞƌŝĐŚƉĞŽƉůĞĚŽŶ ?ƚĞǀĞŶǁĞĂƌ'ƵĐĐŝŵĂŶ ? 
,ĂůŝŵŽ PzĞĂŚƚŚĞǇĚŽŶ ?ƚǁĞĂƌŝƚďĞĐĂƵƐĞƚŚĞǇƚŚŝŶŬŝƚ ?ƐĐŚĞĂƉ ?dŚĞŵŐƵǇƐ ?ǁŚĂƚĞǀĞƌƚŚĞǇ
ǁĞĂƌ ?ǁĞ ?ůůǁĞĂƌŝƚ ?>ŝŬĞŶŽǁĞǀĞƌǇŽŶĞ ?ƐƐƚĂƌƚŝŶŐƚŽǁĞĂƌƚŚ ƚ ?&Ğƌƌagamo. 
 ? 
Saeed: Do you remember Burberry? Burberry used to be big. Rich people used to wear it at 
first, until everyone started wearing it. Then rich people scammedv it because it started 
ďĞĐŽŵŝŶŐ ‘ĐŚĂǀǇ ? ?
In this exchange the perceived avoidance of designer brands, like Gucci and Fendi amongst the 
ƌĞƐŝĚĞŶƚƐŽĨKĂŬƌŝĚŐĞ ?ĂŶĂĨĨůƵĞŶƚĂŶĚƉƌĞĚŽŵŝŶĂŶƚůǇ ‘ǁŚŝƚĞ ?ĂƌĞĂ )ŝƐŝŶƚĞƌƉƌĞƚĞĚĂƐĂƉƌŽĚƵĐƚŽĨƚŚĞ
ƌĞƐƉŽŶĚĞŶƚƐ ?ďƌĂŶĚĂƉƉƌŽƉƌŝĂƚŝŽŶ ?&Žƌ,ĂůŝŵŽ ?ƉƌĞƐĞŶƚŝŶŐ 'ƵĐĐŝĂŶĚ&ĞŶĚŝƌĞƉƌĞƐĞŶƚĞĚĂ
conscious applicatioŶŽĨĂŐĞŶĐǇ ?ƚĂŬŝŶŐďƌĂŶĚƐ “ŽĨĨƚŚĞƌŝĐŚƉĞŽƉůĞ ?ďǇŝŵďƵŝŶŐƚŚĞŵǁŝƚŚůĞƐƐ
ĚĞƐŝƌĂďůĞ ‘ƌĂĐŝĂů ?ĂŶĚĐůĂƐƐĞĚĂƐƐŽĐŝĂƚŝŽŶƐ ?dŚĞƐĞĚĂƚĂŚĂǀĞĂďĞĂƌŝŶŐŽŶĞǆŝƐƚŝŶŐƐƚƵĚŝĞƐŽĨďƌĂŶĚ
appropriation, particularly in terms of the recoding of aspirational brands, like Tommy Hilfiger and 
Ralph Lauren Polo, observed amongst African-American youth in the first wave of hip-hop influence 
(Lewis and Gray, 2015).     
Sociological studies of childhood poverty (Ridge, 2002) and low income families (Hamilton, 2011) 
have largely theorised the consumption of designer goods by economically marginalised groups as a 
ŵĞĂŶƐŽĨ ‘ĨŝƚƚŝŶŐŝŶ ?ƚŽĂǀŽŝĚƚŚĞ ‘ƐŚĂŵĞ ?ĂŶĚƐƚŝŐŵĂŽĨƉŽǀĞƌƚǇ ?>ŝƐƚĞƌ ? ? ? ? ? ) ?ŽŶǀĞƌƐĞůǇ ?ŝŶƐƚĞĂĚŽĨ
trying to conform to the tastes set by those with the power to do so (Bourdieu, 1984) what Saeed, 
,ĂůŝŵŽĂŶĚĞĐůŽĂƌƚŝĐƵůĂƚĞŝƐĂĐŽŶƐĐŝŽƵƐƉůĂǇŽŶĐůĂƐƐĞĚĂŶĚ ‘ƌĂĐŝĂů ?ďŽƵŶĚĂƌŝĞƐ ?ƚŚƌŽƵŐŚƚŚĞŝƌ
appropriation of the signs that signify white middle/upper class privilege (Archer et al., 2007). 
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Indeed it was the perceived cheapening of these brands, through their appropriation, that allowed 
ƌĞƐƉŽŶĚĞŶƚƐƚŽĨĞĞůůŝŬĞƚŚĞǇŚĂĚ ‘ƚĂŬĞŶƚŚĞŵŽĨĨ ?ƚŚĞ ‘ƌŝĐŚƉĞŽƉůĞ ? ?ƉŽƐŝƚŝŽŶŝŶŐƚŚĞŵƐĞůǀĞƐĂƐ
ĚŝƐƚŝŶĐƚŽƌĞǀĞŶďĞƚƚĞƌƚŚĂŶƚŚĞŝƌ ‘ǁŚŝƚĞ ?ƉĞĞƌƐ ?ƐŝŵďŽƉƵƚŝƚ ?ƐǁĂŐŐĞƌŝƐŶŽƚĂďŽƵƚ ‘ĨŝƚƚŝŶŐŝŶ ? ?
 “ƐǁĂŐŝƐĂǁĂǇƚŽĐŽŵƉĞƚĞǁŝƚŚƉĞŽƉůĞĨƌŽŵŚŝŐŚĞƌĐůĂƐƐĞƐ ? ?ZĂƚŚĞƌƚŚĂŶĨŽĐƵƐŝŶŐŽŶǁŽƌŬŝŶŐĐůĂƐƐ
consumption as a means of conformism these data suggest that more fruitful attention might be 
ƉĂŝĚƚŽƚŚĞĐŽŶƐĐŝŽƵƐƉƌŽĐĞƐƐĞƐŽĨ ‘ƌĂĐŝĂů ?ĂŶĚĐůĂƐƐed positioning, constructed through young 
ƉĞŽƉůĞ ?ƐĞǆƉƌĞƐƐŝŽŶŽĨƐĂƌƚŽƌŝĂůracialized masculinity and swagger. 
 ?ŽŶ ?ƚďĞŐŝƚ ? ?ƐǁĂŐŐĞƌĂŶĚĂƵƚŚĞŶƚŝĐŝƚǇ 
Swagger is a term that arose consistently throughout the field work. For the most part, its use was 
complimentary; suggesting that somebody had swagger functioned as a means of validating the way 
that they presented themselves. Yet, despite the regularity of its use, swagger was difficult for 
respondents to define. In their attempts respondents offered energetic and nuanced depictions of 
style and gait, detailing the significance of fashion knowledge and embodied markers of race and 
class:  
Saeed: It depends what type of swagger. You know? Top swag is the ones that are up there 
and not anyone can have it. And ?ǇŽƵĐŽƵůĚďĞǁĞĂƌŝŶŐŶŝĐĞǁŝĐŬĞĚĐůŽƚŚĞƐǇĞĂŚ ?ďƵƚŝƚ ?ƐĂůƐŽ
the way you present yourself. You need to be looking, head up, shoulders up, you need to be 
ǁĂůŬŝŶŐůŝŬĞǇŽƵ ?ƌĞŽŶƚŽƉŽĨƚŚĞǁŽƌůĚŝŶŶŝƚ ? 
Killa: Posture 100 
^ĂĞĞĚ PƵƚƚŚĞŶŝĨ/ ?ŵǁĞĂƌŝŶŐƚŚĞƐĞĐůŽƚŚĞƐĂŶĚ/ ?ŵĂůůůŽŽŬŝŶŐĚŽǁŶƚŚĞŶ/ ?ŵŶŽƚŐŽŶŶĂďĞ
ƵƉƚŚĞƌĞ ?zŽƵ ?ƌĞŐŽŶŶĂďĞůŝŬĞ P “ĂůůƌŝŐŚƚŶŝĐĞĐůŽƚŚĞƐďƵƚǇŽƵŚĂǀĞŶ ?ƚŐŽƚƚŚĞĨƵůůƐǁĂŐ ? ?
^ǁĂŐ ?ƐƚŚĞĨƵůůƉĂĐŬĂŐĞ ?dŚĞǁĂǇǇŽƵǁĂůŬ ?ƚŚĞǁĂǇǇŽƵƚĂůŬ ?ƚŚĞǁĂǇǇŽƵƐƚĂŶĚ ? ? ?/ƚ ?Ɛ
about more than jusƚĐůŽƚŚŝŶŐ ?/ƚ ?ƐĂďŽƵƚƚŚĞǁĂǇǇŽƵƉƌĞƐĞŶƚǇŽƵƌƐĞůĨ ? 
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^ĂĞĞĚĂŶĚ<ŝůůĂ ?ƐĂƚƚĞŶƚŝŽŶƚŽhow clothing is worn, rather than simply what clothing is worn 
ƐƵŐŐĞƐƚƐƚŚĂƚƚŚĞƌĞŝƐĂŶĂƌƚƚŽĂĐŚŝĞǀŝŶŐ ‘ƚŽƉƐǁĂŐ ? ?&Žƌ ^ĂĞĞĚĂŶĚ<ŝůůĂ ‘ƚŽƉƐǁĂŐ ?ƌĞƋƵŝƌĞĚďŽƚŚĂ
particular kind of fashion knowledge and bodily discipline. If performed successfully, with the 
appropriate level of nonchalance (Harvey et al., 2013), this facilitated a look that was rich in 
ĞǆĐŚĂŶŐĞǀĂůƵĞĨŽƌƚŚŽƐĞ ‘ůŝƚĞƌĂƚĞŝŶƌĞĂĚŝŶŐƚŚĞƐƵďĐƵůƚƵƌĂůĐŽĚĞƐ ? ?Harrison, 2009:106).  
ƵƚŚĞŶƚŝĐŝƚǇǁĂƐĂůƐŽĐĞŶƚƌĂůƚŽƚŚĞƌĞƐƉŽŶĚĞŶƚƐ ?ĚĞĨŝŶŝƚŝŽŶŽĨƐǁĂŐŐĞƌ ?,ĂƌǀĞǇĞƚĂů ? ? ? ? ? ? )ĂŶĚ
ŝŶĚŝĐĂƚŝŽŶƐŽĨ ‘ƌĂĐŝĂů ?ĂŶĚĐůĂƐƐĞĚďĂĐŬŐƌŽƵŶĚƐǁĞƌĞŝĚĞŶƚŝĨŝĞĚĂƐĐĞŶƚƌĂůŵĂƌŬĞƌƐŽĨĂƵƚŚĞŶƚŝĐŝƚǇ ?
This was policed by respondents throƵŐŚŽƵƚƚŚĞĨŝĞůĚǁŽƌŬďǇƚŚĞŝƌƵƐĞŽĨƚŚĞƉŚƌĂƐĞ “ĚŽŶ ?ƚďĞŐŝƚ ? ?
ƚŚĞďĞƐƚƚƌĂŶƐůĂƚŝŽŶŽĨǁŚŝĐŚ/ƌĞĐĞŝǀĞĚǁĂƐ “ĚŽŶ ?ƚĂĐƚůŝŬĞƐŽŵĞƚŚŝŶŐǇŽƵ ?ƌĞŶŽƚ ? ?dŚŽƐĞŝĚĞŶƚŝĨŝĞĚ
ĂƐ ‘ďĞŐŐŝŶ ?ŝƚ ?ůŽƐƚĨĂĐĞĂŵŽŶŐƐƚƚŚĞŝƌƉĞĞƌƐĨŽƌĚĞůŝǀĞƌ ŶŐĂŶŝŶĂƵƚŚĞŶƚŝĐƉƌĞƐĞŶƚĂƚŝŽŶŽf self. As 
Ahmed illustrates:      
ŚŵĞĚ P^ŽƐĂǇŝĨ/ ?ŵĨƌŽŵĂƉŽƐŚƐŝĚĞůŝŬĞDŝůůƐŝĚĞ ?ĂŶĂĨĨůƵĞŶƚĂŶĚƉƌĞĚŽŵŝŶĂŶƚůǇ ‘ǁŚŝƚĞ ?
ĂƌĞĂ )ŽƌƐŽŵĞǁŚĞƌĞ ?ĂŶĚǇŽƵƐĞĞŵĞǁĞĂƌŝŶŐĂƚƌĂĐŬƐƵŝƚǁŝƚŚŵǇƉŽƐŚĂĐĐĞŶƚ ?/ ?ŵŐŽŶŶĂ
ůŽŽŬůŝŬĞĂĚŝĐŬŚĞĂĚ ?/ ?ůůůŽŽŬůŝŬĞ/ ?ŵďĞŐŐŝŶ ?ŝƚ ?/ ?ŵƚƌǇŝŶŐƚŽŽŚĂƌĚƚŽďĞƐŽŵĞƚŚŝŶŐ/ ?ŵŶŽƚ ? 
^ŬĞŐŐƐ ? ? ? ? ? ? )theorisation  ŽĨƚŚĞ ‘ŵŝĚĚůĞĐůĂƐƐƐĞůĨ ?ŚĂƐĚĞƚĂŝůĞĚƚŚĞƉƌŽĐĞƐƐĞƐďǇǁŚŝĐŚƚŚŽƐĞǁŝƚŚ
the power and resources to do so sample and appropriate elements of working class culture into 
thĞŝƌŽǁŶ ‘ĂĐĐƵŵƵůĂƚŝǀĞƐĞůĨ ? ?dŚŝƐŝƐĂƉƌĂĐƚŝĐĞ^ŬĞŐŐƐ ? ? ? ? ? )ĐĂůůƐ ‘ŵŝĚĚůĞ-ĐůĂƐƐŽŵŶŝǀŽƌŽƵƐŶĞƐƐ ? ?
which denotes the re-fashioning of the self through the appropriation of cultural resources (from 
high to low). Indeed, the increasing commodification of urban fashion and music genres, like grime, 
demonstrates both the economic and symbolic value of the racialized urban styling associated with 
ǁŽƌŬŝŶŐĐůĂƐƐǇŽƵƚŚĐƵůƚƵƌĞ ?ŽůďǇ ? ? ? ? ? ?&ƌŽƐŚĞƚĂů ? ? ? ?   ) ?ZĞƐƉŽŶĚĞŶƚƐ ?ƵƐĞŽĨƚŚĞƉŚƌĂƐĞ ‘ĚŽŶ ?ƚ
ďĞŐŝƚ ?ĂůůŽǁĞĚƚŚĞŵƚŽƌĞƐŝƐƚŝŶĂƵƚŚĞŶƚŝĐĂƉƉƌŽƉƌŝĂƚŝŽŶƐŽĨƐǁĂŐŐĞƌďǇ ‘ƚŚƌĞĂƚĞŶŝŶŐƚŽĞǆƉŽƐĞĂŶĚ
ridicule the pretensions and inaccuracy of new middle-ĐůĂƐƐĨŽƌŵĂƚŝŽŶƐ ? ?^ŬĞŐŐƐ ? ? ? ? ? P ? ? ? ) ?&Žƌ
ĞǆĂŵƉůĞ ?ŚŵĞĚƌĞĐŽŐŶŝƐĞĚƚŚĂƚƚŚĞĞŵďŽĚŝŵĞŶƚŽĨŝŶĚŝǀŝĚƵĂůƐ ?ƐŽĐŝĂůĐŽŶĚŝƚŝons (being from 
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Millside) is expressed through their gestures and actions (having a posh accent). This is a condition 
ŽƵƌĚŝĞƵ ? ? ? ? ? )ĐŽŝŶĞĚ ‘ďŽĚŝůǇŚĞǆŝƐ ? ?ĂƚĞƌŵƵƐĞĚƚŽƐŝŐŶŝĨǇ ‘ƚŚĞŵĂŶŶĞƌĂŶĚƐƚǇůĞŝŶǁŚŝĐŚĂĐƚŽƌƐ
 ‘ĐĂƌƌǇƚŚĞŵƐĞůǀĞƐ ? PƐƚĂŶĐĞ ?ŐĂŝƚ ?ŐĞƐƚƵƌĞĞƚĐ ? ? ?:ĞŶŬŝŶƐ ? ? ? ? ? P ? ? ) ?ĐƌŽƐƐƚŚŝƐĚĂƚĂ ?ƌĞƐƉŽŶĚĞŶƚƐ
ĐŽŶƐŝƐƚĞŶƚůǇŝŶƚĞƌƉƌĞƚĞĚƚŚĞŝŶĨŽƌŵĂƚŝŽŶŝŶĚŝǀŝĚƵĂůƐ ‘ŐĂǀĞŽĨĨ ? ?'ŽĨĨŵĂŶ ? ? ? ? ? ) ?ƚŚƌŽƵŐŚƚŚĞŝƌ ‘ďŽĚŝůǇ
ŚĞǆŝƐ ? ?ŽƵƌĚŝĞƵ ? ? ? ? ? )ĂƐŵĂƌŬĞƌƐŽĨĂƵƚŚĞŶƚŝĐŝƚǇŝŶƚŚĞƉĞƌĨŽƌŵĂŶĐĞŽĨƐǁĂŐŐĞƌ ?/ŶƚŚŝƐƌĞspect 
ƐǁĂŐŐĞƌĂŶĚƚŚĞďŽƵŶĚĂƌǇǁŽƌŬƐƵƌƌŽƵŶĚŝŶŐŝƚƐŝŐŶŝĨŝĞĚƌĞƐƉŽŶĚĞŶƚƐ ?ĂƚƚĞŵƉƚƐƚŽŵĂŬĞĞǆĐůƵƐŝǀĞ
the value associated with the racialized working class youth culture they identified with. Indeed, on 
one occasion, during the field work, this boundary work was demonstrated at my expense. The 
following field note illustrates how: 
/ ?ŵǁŽƌŬŝŶŐǁŝƚŚ&ĂĚŝůĂĂŶĚDĂƌǇĂŵĚŽǁŶƐƚĂŝƌƐŽŶƚŚĞ ?,ŽŵĞǁŽƌŬůƵď ?ůĂƉƚŽƉƐ ?dŚĞǇ ?ƌĞ
ďĞŝŶŐĐŚĂƚƚǇ ?ĂƐƵƐƵĂů ?ĨƚĞƌĂǁŚŝůĞ&ĂĚŝůĂĂŶĚDĂƌǇĂŵ ?ƐĐŚĂƚƚŝŶŐƌĞĂĐŚĞƐĂůĞǀĞůƚŚĂƚƐĞĞŵƐ
disruptive for the students around them. I attempt to split them up and Fadila tries to 
convince me that she and Maryam are working on their homework together. This is clearly 
ŶŽƚƚŚĞĐĂƐĞ ?ĞĐĂƵƐĞ&ĂĚŝůĂŝƐůǇŝŶŐƚŽŵĞ ?/ƚĞůůŚĞƌŶŽƚƚŽ ?ďĞŐŝƚ ? ?hƐŝŶŐƚŚŝƐƚĞƌŵƐĞĞŵƐƚŽ
amuse Maryam and the surrounding students. Fadila quickly ĐŽƵŶƚĞƌƐ ?ĂƌŐƵŝŶŐƚŚĂƚ/ ?ŵ
ďĞŐŐŝŶ ?ŝƚďǇƐĂǇŝŶŐ ?ĚŽŶ ?ƚďĞŐŝƚ ? ? 
&ĂĚŝůĂ ?ƐƋƵŝĐŬƌĞƐƉŽŶƐĞĚĞŵŽŶƐƚƌĂƚĞƐƚŚĞĞǆƉŽƐŝƚŝǀĞĨƵŶĐƚŝŽŶŽĨƚŚĞƉŚƌĂƐĞ ‘ĚŽŶ ?ƚďĞŐŝƚ ? ?/ŶƚŚŝƐĐĂƐĞ
revealing my inauthenticity enabled Fadila to challenge my disciplinary rites within the space of her 
local Homework Club. In doing so Fadila distinguished the boundary between herself, a local Somali 
girl and me, a white, middle class volunteer and researcher. This purpose was later confirmed by 
Ceclo in his interpretation of the event: 
IntĞƌǀŝĞǁĞƌ PKŶĞƚŝŵĞ ?ŽŶĞŽĨƚŚĞŐŝƌůƐŝŶƚŚĞ,ŽŵĞǁŽƌŬůƵďƐĂŝĚƚŚĂƚ/ǁĂƐďĞŐŐŝŶ ?ŝƚďǇ
ƐĂǇŝŶŐ ‘ĚŽŶ ?ƚďĞŐŝƚ ? ? 
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ĞĐůŽ P ?>ĂƵŐŚƐ )/ƚ ?ƐďĞĐĂƵƐĞǇŽƵ ?ƌĞǁŚŝƚĞ ?ƚŚĂƚ ?ƐǁŚǇƚŚĞǇ ?ƌĞŐŽŶŶĂƐĂǇƚŚĂƚ ?ŝƚ ?ƐďĞĐĂƵƐĞ
ǇŽƵ ?ƌĞǁŚŝƚĞ ? 
These data suggest that the performance and regulation of swagger represent an attempt to control 
access to the symbolic value of racialized working class youth culture (Skeggs, 2004). Indeed within 
the everyday settings that these young people spent much of their time, like school, the youth club 
or the local neighbourhood, it was their position as authentic ambassadors of these cultural 
attributes that enabled them to generate the most social value from their otherwise constrained 
racialized and classed positioning. This observation was demonstrated further within the 
ƌĞƐƉŽŶĚĞŶƚƐ ?ĚŝƐĐƵƐƐŝŽŶŽĨŐĞƚƚŝŶŐĂŶĚďĞŝŶŐŬŶŽǁŶ ? 
On getting and being known 
dŚĞǇŽƵŶŐƉĞŽƉůĞŝŶǀŽůǀĞĚŝŶƚŚŝƐƌĞƐĞĂƌĐŚŽĨƚĞŶƚĂůŬĞĚĂďŽƵƚ ‘ŐĞƚƚŝŶŐŬŶŽǁŶ ? ?/ŶĚĞĞĚ ?ůŽĐĂů
notoriety and popularity were both clear priorities. During focus groups respondents reflected on 
ƚŚĞŝƌĞĨĨŽƌƚƐƚŽƐƚĂŶĚŽƵƚĂŶĚĂĐŚŝĞǀĞƉŽƉƵůĂƌŝƚǇďǇ ‘ŐĞƚƚŝŶŐŬŶŽǁŶ ?ŝŶƐĐŚŽŽů ?
Ceclo: I used to try so hard in school. All these lot. All these white people yeah (pause) they 
had money. They had a lot of money. LiŬĞ ?ŵĂŶŐŽƚůŝŬĞŚĞůŝĐŽƉƚĞƌĂŶĚƐƚƵĨĨ ?/ ?ŵũŽŬŝŶ ? ?ďƵƚ
they got a lot of money. But they wear like the same jacket and stuff for four days  W ĂŶĚ/ ?ůů
ǁĞĂƌĂŶĞǁũĂĐŬĞƚĞǀĞƌǇĚĂǇĂŶĚƚŚĞǇ ?ƌĞůŝŬĞ P “KŚĂƌĞǇŽƵƌŝĐŚ ?ĂƌĞǇŽƵƚŚŝƐ ?ĂƌĞǇŽƵƚŚĂƚ ? ? 
Maqil: Check ƚŚŝƐ ?ůŝŬĞ^ĂĞĞĚƐĂŝĚ ?ŝĨǁĞ ?ƌĞŶŽƚŬŶŽǁŶ ?ŽƌƌŝĐŚ ?ŶŽǁ ?ĂŶĚǁĞƐĞĞďĂƌĞ ?ůŽƚƐŽĨ )
ƉĞŽƉůĞǁŚŽĂƌĞǁĞĂƌŝŶŐůŝŬĞ^ƚŽŶĞ/ƐůĂŶĚĂŶĚZĂůƉŚ ?>ĂƵƌĞŶ ? ĂŶĚǁĞ ?ǀĞŐŽƚŶŽŵŽŶĞǇůŝŬĞ ?
ŽƵƌĨĂŵŝůǇ ?ƐďƌŽŬĞ ?ǁĞ ?ƌĞŐŽŶŶĂƚŚŝŶŬůŝŬĞ ?ŽŚŚŽǁĂƌĞǁĞŐŽŶŶĂŐĞƚŬŶŽǁŶ ? 
Ceclo aŶĚDĂƋŝů ?ƐĞǆĐŚĂŶŐĞƐƵŐŐĞƐƚƐƚŚĂƚĂƚƐĐŚŽŽůĐŽŵŝŶŐĨƌŽŵĂĚŝƐĂĚǀĂŶƚĂŐĞĚďĂĐŬŐƌŽƵŶĚ
ĂŵƉůŝĨŝĞĚƚŚĞŝŵƉŽƌƚĂŶĐĞŽĨ ‘ďĞŝŶŐŬŶŽǁŶ ? ?For both respondents wearing designer clothing 
ĨƵŶĐƚŝŽŶĞĚĂƐĂŵĞĂŶƐŽĨ ‘ŐĞƚƚŝŶŐŬŶŽǁŶ ? ?ƉƌŽŵƉƚŝŶŐĂƚƚĞŶƚŝŽ ĨƌŽŵ ‘ǁŚŝƚĞƉĞŽƉůĞ ? ?Arguably, these 
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priorities demonstrate the lack of opportunity, beyond conspicuous consumption, that respondents 
faced in their pursuit of social recognition at school. This is distinguished against the broader range 
of opportunities available to more affluent young people. As Archer et al. (2007: 232) have 
ŚŝŐŚůŝŐŚƚĞĚ ? ‘ŵŝĚĚůĞĐůĂƐƐƉƵƉŝůƐŵĂǇŶŽƚŽŶůǇďĞĂďůĞƚŽĚƌĂǁŽŶĂďƌŽĂĚƌĂŶŐĞŽĨƌĞƐŽƵƌĐĞƐĨƌŽŵ
which to attempt to generate capital, but appearance may be just one site among others for 
generating valƵĞŽƌǁŽƌƚŚ ? ?&ŽƌƚŚĞƐĞƌĞƐƉŽŶĚĞŶƚƐ ?ƚŚĞƉĞƌĨŽƌŵĂŶĐĞŽĨƐǁĂŐŐĞƌĨĂĐŝůŝƚĂƚĞĚƚŚĞ
generation of as much value as possible from the basis of their racialized and classed positioning. 
These data resonate with the findings of Abdi (2015), Phoenix (2011) and Frosh et al. (2002) who 
ŚĂǀĞĂůůŚŝŐŚůŝŐŚƚĞĚ^ŽŵĂůŝƌĞƐƉŽŶĚĞŶƚƐ ?ƉƌŽƉĞŶƐŝƚǇƚŽĂĚŽƉƚĂŶĚƉĞƌĨŽƌŵďůĂĐŬŵĂƐĐƵůŝŶŝƚǇŝŶŽƌĚĞƌ
to gain status in school.     
KƵƚƐŝĚĞŽĨƐĐŚŽŽůƚŚĞŝŵƉŽƌƚĂŶĐĞƚŚĂƚƌĞƐƉŽŶĚĞŶƚƐ ‘ĂƚƚƌŝďƵƚĞĚƚŽƚŚĞƐǇŵďŽůŝƐŵĐĂƌƌŝĞĚďǇ
consumer objectƐ ? ?dƌĞĂĚǁĞůůĞƚĂů ? ? ? ? ? ? P ? ? )ĂůƐŽƉůĂǇĞĚĂŶŝŵƉŽƌƚĂŶƚƌŽůĞŝŶƚŚĞŝƌĂƐƉŝƌĂƚŝŽŶĂů
ƉŽƉƵůĂƌŝƚǇ ?,ŽǁĞǀĞƌ ?ƌĞƐƉŽŶĚĞŶƚƐĂůƐŽŶŽƚĞĚƚŚĂƚĂĐƚƵĂůůǇ ‘ďĞŝŶŐŬŶŽǁŶ ?ĂůůĞǀŝĂƚĞĚƚŚĞŶĞĐĞƐƐŝƚǇƚŽ
achieve status through the consumption of designer goods and the presentation of swagger. This is 
something Maqil explained in his discussion of local drug dealers:   
DĂƋŝů P^ŽĨŽƌĞǆĂŵƉůĞůĞƚ ?ƐƐĂǇŝĨƐŽŵĞŽŶĞŝƐŬŶŽǁŶŝŶ&ŽƌŐĞĨŝĞůĚ ?ƚŚĞǇĚŽŶ ?ƚŚĂǀĞƚŽǁĞĂƌ
^ƚŽŶĞ/ƐůĂŶĚ ?'ƵĐĐŝ ?ǁŚĂƚĞǀĞƌŵĂŬĞƐ ?dŚĞǇĐĂŶǁĞĂƌĂŶǇƚŚŝŶŐĂŶĚƚŚĞǇ ?ůl still look alright to 
everyone. Certain guys, you know the top ones, as soon as they made their money they 
ĚŽŶ ?ƚďƵǇĐĞƌƚĂŝŶƐƚƵĨĨďĞĐĂƵƐĞƚŚĞǇĚŽŶ ?ƚǁĂŶƚƚŽŐĞƚĂƚƚĞŶƚŝŽŶ ?^ŽĨŽƌĞǆĂŵƉůĞ ?ƚŚĞǇ ?ƌĞŶŽƚ
gonna buy all these makes, all these makes like Luke that are gonna bring attention to the 
area. 
In this extract Maqil explores the unwanted attention that conspicuous consumption can generate. 
Both of the research sites were subject to disproportionately high levels of surveillance and policing. 
Indeed during the research Maple and Meadow were both the target of large-scale drugs operations, 
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ǁŚĞƌĞĂŶƵŵďĞƌŽĨůŽĐĂůǇŽƵŶŐƉĞŽƉůĞǁĞƌĞĂƌƌĞƐƚĞĚĨŽƌĚƌƵŐĚĞĂůŝŶŐ ?ƐDĂƋŝůƉŽŝŶƚƐŽƵƚ ? ‘ƚŽƉ ?
drug dealers, with local notoriety often no longer purchased expensive designer clothing. This could 
be understood on the one hand, as a means of sidestepping the unwanted attention that wearing 
ĚĞƐŝŐŶĞƌĐůŽƚŚŝŶŐĐŽƵůĚƉƌŽǀŽŬĞĨƌŽŵƚŚĞƉŽůŝĐĞ ?ĂŶĚ ?ŽŶƚŚĞŽƚŚĞƌ ?ĂƐĂŵĂƌŬĞƌŽĨ ‘ƚŽƉ ?ĚƌƵŐĚĞĂůĞƌƐ ?
social status. However it is alƐŽŝŵƉŽƌƚĂŶƚƚŽƌĞĐŽŐŶŝƐĞƚŚĂƚ ‘ďĞŝŶŐŬŶŽǁŶ ?ǁĂƐŶŽƚƌĞƐƚƌŝĐƚĞĚƚŽ
deviant occupations like drug dealing, as Saeed and Ceclo confirmed:  
^ĂĞĞĚ P/ĨǇŽƵ ?ƌĞĂƉƌŽƉĞƌďŝŐƚŝŵĞƌůŝŬĞDĂƋŝůƐĂŝĚ ?ǇŽƵĚŽŶ ?ƚŶĞĞĚƚŽďĞƐŚŽǁŝŶŐƚŚĂƚǇŽƵ ?ǀĞ
got this and that. If you ?ƌĞĂĨŽŽƚďĂůůƉůĂǇĞƌŽƌůŝŬĞĂĚŽĐƚŽƌǇŽƵĚŽŶ ?ƚŶĞĞĚƚŽƐŚŽǁŽĨĨ ? 
Ceclo: You could just wear boxers in the street and people would still show you respect. 
^ĂĞĞĚ PzŽƵĐŽƵůĚďĞǁĞĂƌŝŶŐũƵƐƚƉůĂŝŶĞǀĞƌǇƚŚŝŶŐ ?ďƵƚĞǀ ƌǇďŽĚǇǁŽƵůĚďĞůŝŬĞ P ‘zŽƚŚŝƐ
ŐƵǇ ?ƐƚŚĞďŝŐŐĞƐƚĚƌƵŐĚĞĂůĞƌŽƌƚŚŝƐŐƵǇ ?ƐĂĨŽŽƚďĂůůƉ ĂǇĞƌ ?ŽƌƚŚŝƐŐƵǇ ?ƐƚŚŝŶŐŝ ?,ĞĚŽĞƐŶ ?ƚ
ŶĞĞĚƚŽƐƉůĂƐŚ ? ? 
In their comments Saeed and Ceclo reinforce the idea that being successful, either through 
ůĞŐŝƚŝŵĂƚĞŽƌŝůůĞŐŝƚŝŵĂƚĞŵĞĂŶƐ ?ĞůĞǀĂƚĞƐŝŶĚŝǀŝĚƵĂůƐ ?ĨƌŽŵ ƚŚĞŶĞĞĚƚŽ ‘ŐĞƚŬŶŽǁŶ ?ƚŚƌŽƵŐŚƚŚĞ
performance of swagger. Being a footballer, a doctor or indeed a drug dealer generated enough 
ůŽĐĂůƐƚĂƚƵƐƚŽƐŝŵƉůǇ ‘ďĞŽŶĞƐĞůĨ ? ?dŚŝƐƐƵŐŐĞƐƚƐƚŚĂƚ ?ŝŶƚŚĞĞŶĚ ?ƚŚĞƉĞƌĨŽƌŵĂŶĐĞŽĨƐǁĂŐŐĞƌĐůŽƐĞůǇ
relates to the insecurities that stem from relative inequalities of access to social and economic 
capital (Bourdieu, 1986). Performing swagger was strategic in that it enabled the respondents to 
stand out and generate as much value as possible from their racialized and classed positioning at the 
same time as aspiring, one day, not to need to. To this end, rather than attempting to fit in, the 
performance of swagger constituted a means of recoding as positive the racist and classed 
inscriptions that attribute value onto working class minority groups (Back, 2007; Skeggs, 2004). This 
ŝƐĚĞƐƉŝƚĞƚŚĞĨĂĐƚƚŚĂƚ ?ĂƐĂĐŬ ? ? ? ? ? P ? ? )ƉƵƚƐŝƚ ?ƚŚŝƐ ‘ŝƐĂĨŽƌŵŽĨŝĚĞŶƚŝƚǇƚŚĂƚƚƵƌŶƐƚŚĞ
ƐƚƌĂŝŐŚƚũĂĐŬĞƚŽĨƌĂĐŝƐƚƵƌďĂŶĂƐƐŽĐŝĂƚŝŽŶƐŝŶƐŝĚĞŽƵƚ ?ďƵƚƌĞŵĂŝŶƐŚĞůĚŝŶŝƚ ? ? 
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Conclusion 
This article has contributed to sociological understandings of contemporary youth culture, 
consumption and identification. Given the scale of the study from which the article is based the 
findings presented should not be applied to other cases without caution. However, it is important to 
recognise that the practices observed are unlikely to be particular to Somali or male youth. Other 
studies have reported on similar findings across different samples, albeit with a less specific focus 
(Archer et al., 2007; Dolby, 2010; Hamilton, 2011; Harvey et al., 2013; Nayak and Kehily, 2014). This 
suggests that, though the article has presented data relating to a particular case, the findings are 
broadly representative of an increasingly common set of identity practices that can be observed 
across minority ethnic and marginalised youth.  
The central argument presented has been that clothing and embodied dispositions, popularly 
ƌĞĨĞƌƌĞĚƚŽĂƐƐǁĂŐŐĞƌ ?ƉůĂǇĂŶŝŵƉŽƌƚĂŶƚƌŽůĞŝŶǇŽƵŶŐƉĞŽƉůĞ ?ƐŶĞŐŽƚŝĂƚŝŽŶŽĨƐŝŵŝůĂƌŝƚǇĂŶĚ
difference, alongside their accrual of social value. The argument has shown that, through a critical 
reading of signifiers like neighbourhood and accent, respondents were able to distinguish between 
ǁŚĂƚƚŚĞǇŝŶƚĞƌƉƌĞƚĞĚĂƐ ‘ĂƵƚŚĞŶƚŝĐ ?ĂŶĚ ‘ŝŶĂƵƚŚĞŶƚŝĐ ?ĂƉƉƌŽƌŝĂtions of swagger according to 
ŵĂƌŬĞƌƐŽĨ ‘ƌĂĐĞ ?ĂŶĚĐůĂƐƐ ?/ŶĚŽŝŶŐƐŽƚŚĞƌĞƐƉŽŶĚĞŶƚƐ ?ǁŚŽƉŽƐŝƚŝŽŶĞĚƚŚĞŵƐĞůǀĞƐĂƐĂƵƚŚĞŶƚŝĐ
ambassadors of racialized working class youth culture, resisted middle class appropriations of 
ƐǁĂŐŐĞƌ ?ĂĨĨŝƌŵŝŶŐďŽƵŶĚĂƌŝĞƐŽĨ ‘ƌĂĐŝĂů ?ĂŶĚĐůĂƐƐĞĚĚŝƐƚŝŶĐƚŝŽŶ ?dŚĞƐĞĨŝŶĚŝŶŐƐĂƌĞŝŵƉŽƌƚĂŶƚĨŽƌ
two key reasons. 
In the first instance, they challenge previous analyses which have understood working class 
ĐŽŶƐƵŵƉƚŝŽŶƉƌŝŵĂƌŝůǇĂƐŵĞĂŶƐŽĨ ‘ĨŝƚƚŝŶŐŝŶ ?ƚŽĂǀŽŝĚƚŚĞ ‘ƐŚĂŵĞ ?ĂŶĚƐƚŝŐŵĂŽĨ poverty (Hamilton, 
2011; Ridge, 2002). Instead, the respondents in this study discussed swagger as a means of standing 
ŽƵƚĂŶĚďĞĐŽŵŝŶŐ ‘ŬŶŽǁŶ ?ďŽƚŚǁŝƚŚŝŶƐĐŚŽŽůĂŶĚƚŚĞůŽĐĂůŶĞŝŐŚďŽƵƌŚŽŽĚ ?ZĂƚŚĞƌƚŚĂŶƐŽŵĞƚŚŝŶŐ
 ‘ƐŚĂŵĞĨƵů ?Žƌstigmatising swagger was presented as a sought after status, evidenced by examples of 
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middle-class appropriation, not despite but because of its racialized and classed associations. In-
depth ethnography and focus group discussions have elicited details of the ways in which, from an 
otherwise marginalised position, claiming swagger allowed these respondents to inhabit a position 
ŽĨƐƚĂƚƵƐ ?ĐŽŵƉŽƵŶĚĞĚďǇŶĂƌƌĂƚŝǀĞƐŽĨ ‘ĂƵƚŚĞŶƚŝĐŝƚǇ ?ĂŶĚƚŚĞŝŶĐƌĞĂƐŝŶŐůǇǁŝĚĞƐƉƌĞĂĚƉŽƉƵůĂƌŝƚǇŽĨ
racialized youth culture. Fundamentally these data evidence a conscious playing on and recoding of 
negative signifiers associated with working class, minority ethic youth. As Nayak and Kehily (2014: 
1339) put it, rather than passive subjects these young people acted as critical agents who were able 
ƚŽ “ĚŝƐƐŝŵƵůĂƚe from aspects of social class [and in this case racialized] stereotyping even as they 
ĂĐŬŶŽǁůĞĚŐĞƚŚĞĞǆŝƐƚĞŶĐĞŽĨƚŚĞƐĞĨŽƌŵĂƚŝŽŶƐ ? ?ZĂƚŚĞƌƚŚĂŶƐƚƵĚǇŝŶŐmarginalised youth from a 
deficit positon, these findings suggest more could be done to engage meaningfully with the 
processes by which disadvantaged young people actively produce and recode values in ways that 
allow them to challenge their marginality (Bennett, 2005; Nayak and Kehily, 2014).   
Secondly, these findings demonstrate the value of studying everyday identity practices, even in 
ƌĞůĂƚŝŽŶƚŽƐĞĞŵŝŶŐůǇŵƵŶĚĂŶĞƐŝŐŶŝĨŝĞƌƐůŝŬĞĐůŽƚŚŝŶŐ ?ŝŶŽƌĚĞƌƚŽĞǆƚĞŶĚƵŶĚĞƌƐƚĂŶĚŝŶŐƐŽĨ ‘ƌĂĐŝĂů ?
ĂŶĚĐůĂƐƐĞƐƉŽƐŝƚŝŽŶŝŶŐ ?/ŶĚĞĞĚ ?ƚŚƌŽƵŐŚŽƵƚƚŚĞĨŝĞůĚǁŽƌŬ ĞƐƉŽŶĚĞŶƚƐ ?ĨƌĞƋƵĞŶƚĚŝƐĐƵƐƐŝŽŶƐŽĨ
swagger actually spoke to profoundly meaningful processes of social identification and positioning. 
dŚĞƐĞĚĂƚĂƌĞǀĞĂůƐŽŵĞŽĨƚŚĞǁĂǇƐŝŶǁŚŝĐŚƚŚĞŝŶƚĞƌƉƌĞƚĂƚŝŽŶĂŶĚƌĞƉƌŽĚƵĐƚŝŽŶŽĨƐƚƌƵĐƚƵƌĂů ‘ƌĂĐŝĂů ?
and classed distinctions are woven into the mundane and everyday practices of young people, and 
inscribed into the material attributes of contemporary youth culture (Hollingworth, 2015). As Miles, 
Cliff and Burr (1998) have argued it is only by focusing on the mundane realities of everyday life that 
the relationship between consumption and identity can be fully realised. Yet, there remains a 
ƉĂƵĐŝƚǇŽĨĂƚƚĞŶƚŝŽŶƉĂŝĚƚŽƚŚĞƉĞƌĨŽƌŵĂƚŝǀĞĂŶĚƐĂƌƚŽƌŝĂůĂƐƉĞĐƚƐŽĨ ‘ƌĂĐŝĂů ?ĂŶĚĐůĂƐƐĞĚ
identification within sociological studies of contemporary UK youth culture. This is despite the fact 
that young people are becoming increasingly image conscious and dissatisfied with the way that 
ƚŚĞǇůŽŽŬ ?dŚĞŚŝůĚƌĞŶ ?Ɛ^ŽĐŝĞƚǇ ? ? ? ? ? ) ?&ƵƌƚŚĞƌƌĞƐĞĂƌĐŚƐŚŽƵůĚďƵŝůĚŽŶƚŚĞĨŝŶĚŝŶŐƐŽĨƚŚŝƐƐƚƵĚǇŝŶ
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order to more adequately capture the ways that young people utilise positioning narratives to 
challenge marginalisation, acknowledging the centrality of material culture within these practices. 
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i All locations have been anonymised to safeguard the identity of respondents    
ii The most recently available data suggest that 58% of Somalia-born people in Forgefield lived in the Maple 
area (Census, 2011). 
iii The methodological efficacy and challenges of conducting research with young people as a youth worker are 
also demonstrated by other studies (see for example Alexander, 2000; James, 2015) 
iv  ‘ƌĞƉƐ ?ŝƐĂƐůĂŶŐƚĞƌŵĨŽƌƚƌĂŝŶĞƌƐ 
v  ‘^ĐĂŵŵĞĚ ?ŝƐĂƐůĂŶŐƚĞƌŵĨŽƌ ‘ƌĞũĞĐƚĞĚ ? 
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Table 1. Respondents 
Pseudonym  Age Ethnicity Location 
Killa 17 Somali Maple 
Saeed 17 Somali Maple 
Halimo 17 Mixed heritage Maple 
Ceclo 16 Somali Maple 
Ahmed 17 Somali Maple 
Maqil 16 Somali Maple 
Zimbo 16 Somali Meadow 
Abillahi 17 Somali Meadow 
Mitch 17 Somali Meadow 
Zannoti 15 Somali Meadow 
 
 
 
 
 
 
 
